
 
 

 Four th  Grade H .S.  –  Complemen tar y  Eng l i sh  Lesson  
It’s all about Persuasion 

 
OBJECTIVES:  

OA2. Producir textos orales y escritos claros en contextos relacionados con sus intereses e inquietudes, con el fin 
de expresar una postura personal crítica que respeta otras posturas.  
OA 3. Utilizar su conocimiento del inglés en la comprensión y producción de textos orales y escritos claros, con el 
fin de construir una postura personal crítica en contextos relacionados con sus intereses e inquietudes.  

 
ADVERTISING 

Advertising can be especially persuasive because of the combination of text and image. Illustrations and photographs 
help to engage the reader. The images might visually represent the text or be included to alter our perception of a 
particular topic. Just like written text, a picture can show something superficially (denotation: the literal meaning; what 
you see) but also something else beneath the surface (connotation: the feelings, story or ideas the image evokes). 
Images add more meaning to a text; likewise, a well-chosen caption (text) can also add meaning and guide or influence 
the way in which the audience sees the image. 

 Activity:  
1. Look at the images below and explain the denotation and connotation of each: 

   

 

 

 

 

 

 

 

2. Do this match exercise to become familiarized with certain media and advertising terminology? Match 

each definition. / Para familiarizarse con el lenguaje de los medios une cada definición 

1.Audience a. A preconceived notion, especially about a group of people. 

2.Broadcast b. A set of opinions or beliefs of a group or an individual. 

3.Connotation c. what the word literally says. 

4.Denotation d. A specific type of music, film, or writing. 

5.Competitor e. Advertising that informs and educates rather than selling a 

product or service. 

6.Institution f. any interconnected system. 

7.Ideology g. Advertising that appears in movies or TV shows. 

 DENOTATION  ____________________________________________________________ 

 CONNOTATION  ____________________________________________________________ 

Conexión interdisciplinaria 

Artes Visuales:  

OA7: Diseñar y gestionar 

colaborativamente proyectos 

de difusión de obras visuales, 

audiovisuales y multimediales 

propios, empleando 

diversidad de medios o TIC. 



8.Genre h. A type of advertising that appears in magazines, newspapers, 

brochures, leaflets. 

9.Network i. A type of advertising that appears on the internet. 

10.Stereotype j. the people, considered as a group, who watch or listen to a 

performance, movie, public event, etc., either together in one 

place or separately. 

11.Outdoor Advertising k.to air a program, especially on TV or radio. 

12.Public Service Advertising l. A type of advertising that appears in cell-phones. 

13.Product Placement Advertising m. It promotes products by showing them in original ways in the 

showcase of shops. 

14.Print Advertising o. The feeling a word invokes. 

15.Digital Advertising p. A big scale type of advertising that appears at bus stops or in 

roads and highways. 

16.Mobile Advertising q. rivals or contenders for the same thing. 

 

 Specialized Language: Ethos, Pathos, and Logos are means of persuasion used to convince 

audiences, based on Aristotle’s modes 

of persuasion. 

    

 

 

 

 

 

 

 

 

 

 

CONTRAST 

THESE 

EXAMPLES 



Evaluation: Writing an Advertising Report 
 

I. Research and redact a report to answer each of the following questions. /  
Busca información y redacta un reporte para dar respuesta acada una de las siguientes preguntas. 

 

PARTS OF A 

REPORT 
WHAT TO ANSWER? FORMAT 

Introduction Why do we advertise? 1 page 

Body – Paragraph 1 What is advertising? (Definition + Origin) 1 page 

Body – Paragraph 2 What makes advertising catchy? (Explain means/modes of 

persuasion) 
1/2 page 

Body – Paragraph 3 Is advertising really necessary? (include your strong opinion) 1/2 page 

Body – Paragraph 4 Adverts analysis: Analyze 3 examples of advertisement campaigns using 

the chart below, attach the examples of the images and complete the chart. 

2 pages 

(max.) 

Biblio/Linkography *consider at least 4 means. 1/2 page 

 

Adverts Analysis Criteria: Ad 1 Ad2 Ad 3 

a) What does the ad try to communicate and 

persuade people about? 

   

b) Who is/ could be this ad for?    

c) What assumptions or beliefs do its creators 

 have that are reflected in the content? 

   

d) How does this make you feel, based on how similar or different you are from 

the people portrayed in the media product? 

   

e) Who and what is shown in a positive light? In a negative light?    

f) Why might these people and things be shown this way?    

g) What techniques does the media product use to get your attention and to 

communicate its message? 

   

h) In what ways are the images in the media product manipulated through 

various techniques (for example: lighting, makeup, camera angle, photo 

manipulation)? 

   

 
DEADLINE: Esta actividad debe ser en formato Word ó Power Point, y enviada al correo 

franciscafuentes.cns@hotmail.com a más tardar el día viernes 03 de abril. *Se adjunta rúbrica 

mailto:franciscafuentes.cns@hotmail.com
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RÚBRICA PARA INFORME 

 POINTS 

CRITERIA 1 2 3 4 

Introduction There is a clear 

introduction of the 

topic: what happens, 

who causes it and 

who is affected, 

where this happens 

mostly and since 

when. 

The introduction is 

clear and three of the 

aspects have been 

addressed. 

The introduction is 

partly clear and only 

addresses two of the 

required aspects. 

There is no 

introduction or if 

there is one, it is 

not clear and 

addresses one or 

no required 

aspect. 

Structure Paragraphs contain 

information about 

the same topic and 

are in logical order 

with appropriate 

headings and 

subheadings when it 

corresponds, making 

the information easy 

to locate.  

Paragraphs contain 

information about 

the same topic and 

are in logical order, 

but some headings 

and subheadings are 

missing. 

Paragraphs contain 

information about 

the same topic and 

are in logical order 

but there is no 

inclusion of headings 

or subheadings and  

the text does not read 

like a brochure. 

Paragraphs 

contain 

information which 

is disorganized, 

and it is definitely 

not a brochure. 

Analysis of written 

message of 

brochure 

The message has 

been analysed in 

terms of how clear 

and relevant it is and 

how suitable it is for 

the target audience. 

The message has 

been analysed in 

terms of how clear 

and relevant it is 

without considering 

the target audience. 

The message has 

been commented on 

in a general way and 

not analysed. 

The message has 

not been analysed. 

Analysis of images 

and font of 

brochure 

The visual images 

have been analysed 

in terms of the 

appropriateness of 

colours, type of 

drawings and font 

and by how 

attractive and 

suitable they are for 

the target audience. 

All the elements of 

the visual images and 

font have been 

commented on but 

there is no real 

analysis on how 

suitable they are for 

the target audience. 

Only some of the 

elements of the visual 

images and font have 

been commented on 

but there is no real 

analysis on how 

suitable they are for 

the target audience. 

There are just 

general comments 

with no real 

purpose or there is 

no mention of any 

of these aspects at 

all. 

Language 

And style 

The work clearly has 

been revised, it 

reads like a report 

and there are no 

grammatical nor 

spelling mistakes. 

The work reads like a 

report. There are a 

few grammatical and 

spelling mistakes, but 

they do not hinder 

meaning. 

The work does not 

read like a report. 

There are some 

grammatical and 

spelling mistakes and 

they sometimes 

make the work 

difficult to 

understand.  

The work does not 

read like a report 

and is full of 

mistakes that 

hinder meaning. 


